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Getting Ranked High in a Search Engine 

Whenever you talk about building websites, one topic that everyone seems to 

want help with is getting ranked well in search engines.  Everyone wants 

their website listed as the number one search result whenever anyone 

searches for something that is remotely relevant to the content of the 

website.   

Enter the concept of search engine optimization and placement.  

The first goal of this document is to simply help you understand the why it is 

often difficult to get a high ranking in any search engine.  The second goal is 

to provide you with some techniques and strategies you can use to get your 

websites get listed better in most search engines. 

Although every attempt has been made to ensure the accuracy of this 

document, much of the information is debatable and theoretical in nature. 

This document is biased towards improving search rankings in Google since 

this is currently the most popular search engine, but you can apply most 

techniques with all search engines.  The best advice is to use what seems 

appropriate for your website and determine for yourself what works best for 

the search engines you expect people to use. 
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Why Is Getting Ranked High So Difficult? 

One of the first questions people always seem to ask about websites is "Why is my 

website not in the top ten results when I use a search engine?  I have a great site 
with great information (deals, products, services, etc.) and my customers want to 
find me on the Internet." 

The answer is actually quite convoluted, but there are five major factors that make it 

difficult to get ranked high in a search engine: 

1. Size of the Internet 

2. Search engine technologies are closely guarded secrets that are always 
changing. 

3. Web developers continually work to improve their listings. 

4. Some web developers try to trick or spam search engines. 

5. It takes time for the changes you make to affect your rank. 

When you add these five factors together, you end up with what seems like a 
daunting task of getting your single website ranked well in a search engine where 
people can actually find it.  But, don’t lose hope, there are ways to get ranked 

higher, which will be covered in the second part of this document. 

Size of the Internet 

The amount of content on the Internet is absolutely enormous and new content is 

added everyday.  Google recently announced that they currently index over 6 billion 
pages of content that is accessible from their search engine.   

The English language has approximately 290,000 words (Wilton 2003).  Even if you 

take into account that many pages of the Google index are in other languages.  And, 
you assume that each page corresponds to only one search word, that still leaves 
thousands of pages indexed for each English word.  This means that you are really 
competing against thousands of other pages for each search keyword you want to 

associate with your website. 

This index of Google does not even include what is referred to as the “Deep Web,” 
which is estimated to be 500 times larger than what we usually see as the surface 

web of the Internet.  The deep web is comprised of thousands databases and 
websites that are accessible on the Internet, but have not yet been indexed by the 
big search engines.  Much of this deep web content is content organized into 
dynamic websites and other structured information systems.   
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Search Engine Technologies Are Kept Secret 

Just like the secret recipes for Coca Cola® and Kentucky Fried Chicken®, search 

engine companies closely guard the technologies and algorithms they use to index 
and rank websites.  They do this to prevent other companies benefiting from their 
trade secrets and also to prevent web developers from exploiting any loopholes in 
their systems.   

As a result of this, search engine optimization experts spend their time attempting to 
figure out exactly how each search engine works.  And, the only way to determine 
this is to experiment on live websites and observe the results.  

But, since search engine technologies are constantly being updated to improved their 
functionality and correct/prohibit attempts to exploit them, this is an extremely 
difficult task. 

Some of updates to search engines may be minor, but when your website goes from 

number 5 to number 1000 overnight, it will seem like a major change to you.  During 
the development of this document, Yahoo announced that they would begin using 
their own technologies instead of Google for much of their search indexing.  This is a 
major change in the technology used by one of the leading search engines.  Because 

this change will undoubtedly affect the rank of many sites, search engine 
optimization experts will have their hands full figuring out how the new Yahoo search 
engine works. 

Everyone Wants to Get Ranked Higher 

Unless your website gets ranked number one, you are most likely trying to get your 

website ranked higher.  This really means that you are competing against everyone 
for the same space.  And, just like in the Olympics, there is only one Gold medal 
awarded for each event.   

The good news is that many of the websites that are currently indexed are websites 

with content that not updated very often.  Or, the web developer simply does not 
want to put the time and effort into getting a website ranked higher. 

Developers Try to Trick and Spam Search Engines 

Unfortunately, there are some web developers out there that would prefer to take 
shortcuts to get ranked higher in search engines.  Because of this, some good 
features such as Meta Keywords, have been dropped from most search engines.   

Search engine companies are constantly working to eliminate the tactics these web 
developers use to get ranked higher.  As a result of this, some websites do get 
banned or blacklisted from the entire search engine.  And even if their tactics work 
today, the search engines quickly update their technologies to combat the latest 

tricks.  This usually wreak havoc with web developers that use the technologies as 
they were designed to be used. 
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It Takes Time to Evaluate Changes 

� Search engines generally update their entire index at least once a 

month.   

� Because of this, you must sometimes wait a month to see how any 

changes you make affect your rank in a search engine.  And, when 

search engines make updates to their own technology, it may take 

several months for the rankings to settle out again.   

� Google’s last major update was expected to take at least three 

months before all the changes filtered through the rankings of 

pages in their index. 

� This simply means that you will need to be very patient when 

attempting to improve your ranking in a search engine.  
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How Do I Get My Site Ranked Higher? 

Now that you have an understanding of the difficulties in getting ranked high in a 
search engine, hope is not lost.  There are things you can do to get listed higher.  
How high you want to get really depends on how much time and money you want to 

invest in achieving a ranking..  But, with a little bit of effort, you can ensure a good 
return on your work. 

Websites listed in search engines generally rely on three basic concepts (Sullivan 

2002): 

1. Getting the site listed – Does the search engine know your website exists? 

2. Optimizing the site – Can the search engine crawlers read your site and index 
its content? 

3. Ranking the site – How does the site rank compared to other sites when a 
visitor types in search keywords? 

General Guidelines for Websites 

Before you can start understanding the basic concepts of search engines, it is 
important that you remind yourself of some general guidelines for all websites: 

• Build a website for people not search engines 

• Get the right visitors to your site 

• Identify keywords that people will search for to find your site 

Building Your Website for People 

A common mistake many web developers will make is to focus too much on search 
engines and not enough time on the content, look, or navigation within a website.  
Remember that people, not search engines, are going to use your website to find 
information, buy products, or contribute information.  If the navigation is confusing, 

the site looks amateurish, or the content is poorly written, visitors will quickly leave 
your website never to return no matter how high you rank in a search engine. 

Getting the Right Visitor 

Although it is a great goal to rank well in a search engine, it is important to 

understand the real goal of a search engine, which is to direct the "right" visitors to a 
website.  Consider a basic ice cream shop.  The goal of this business is to attract 
people into the shop to buy ice cream.  If people simply enter the shop to cool off in 

the air conditioning or drink from the complimentary water fountain, the shop will 
quickly go out of business.  Listings in search engines are really no different.  The 
goal is to get the right visitor to a website. 

This simple concept will often help you prioritize where you need to spend your time 

and money for your website in regards to search engines.   
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Identifying Keywords People Will Enter in Searches 

Think about what words people will be searching for to find your website.  If you 

have identified your target visitor correctly, you will be able do this very easily.  For 
example, a company that specializes in selling gourmet ice cream toppings wants to 
make sure that whenever someone types "ice cream toppings", that it appears in the 
top 10 listings.  But, some other searches that might be useful include: 

• Ice cream sundaes 

• Frozen yogurt toppings 

• Chocolate syrup 

• Hot fudge 

• Company’s name 

• Company’s location 

You will also want to do a little research on the keywords you think are important.  

This will help you identify how many competitors you will have for a set of keywords 
and also provide examples of successful sites you can use as a guide to improve your 
own site.   

For the ice cream company example, if you do a search on Google for “ice cream 

toppings” without the quotes, you get around 70,000 websites.  Most of the top 
listings do actually sell ice cream toppings. 

However, if you do a search only on “ice cream” without the quotes, you get over 5 

million websites.  Most of the top sites are brands of ice cream, but there are also 
quite a few sites that relate the history of ice cream or provide reviews of different 
ice creams. 

If you do a search only on “toppings” without the quotes, you get a little over 

300,000 sites and most of them appear to be about ice cream toppings that you can 
buy.   

What you can determine from this example is that the company’s use of key words 
should most likely focus more on words like “toppings” instead of just “ice cream.”  

This is not to say that you should avoid commonly used words, but it should help you 
identify the best way for visitors to find your website. 

One important thing to note is that you will probably not be able to include all the 

keywords you really want in a website and still make them work effectively in a 
search engine.  So choose your keywords carefully. 

Later sections of this document suggest ways to add your chosen keywords to pages 
of the website to improve your ranking in search engines. 

Getting Your Website Listed 

Getting a website listed for search engines is a relatively easy step.  Many search 

engines, such as Google, will usually find your websites automatically.  Other search 
engines may provide tools that enable you to submit your website to their index.  
And finally, some sites allow you to pay for inclusion or even pay for placement. 

However, getting listed in a search engine simply means that the search engine 

knows your website exists.  It does not guarantee that you will be found in any 
searches by visitors.   
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Automatic Listings 

Search engine crawlers that find websites automatically usually take time to find 
your website, which is why they usually also include tools that you can use to submit 
your website immediately.  Check the help section of a search engine to determine 

how to submit you websites.  You can submit your website URL to Google at 
http://www.google.com/addurl.html. 

Pay Services 

If you have a new website that you want to get listed immediately in search engines, 

you may want to consider using one of the many pay services that will ensure your 
website is immediately listed in many search engines.  Choose this service carefully 
to ensure that your find a reputable service that will not get your website banned for 

spamming the search engine. 

Search Engine Directories 

You can also consider submitting your website to a search engine directory like 
Yahoo.  These directories usually have a fee associated with them, but fact that a 

human usually helps you categorize and place the website in the directory helps 
ensure the website gets listed in the best possible place. 

Optimizing Your Website 

Optimizing a website typically means making changes to a website to make it easier 
for search engine crawlers to index the content of your website.  This can often 
increase your odds of being ranked higher in search engines if the search engine can 

find the content and index it accordingly. 

This section will include both the things that you can do to optimize your site and 
some things that you should avoid doing. 

Keywords 

One of the most important things you can do to optimize a website is to make sure 
that the website contains the keywords someone might enter in the search engine to 
find your website.   

Note that these keywords are different than Meta Keywords.  The keywords 

discussed in this section simply refer to text keywords that are found in the visible 
content of a page. 

If your website sells running shoes, you need to make sure that the text “running 
shoes” appears on the website.  If the content only includes text such as “athletic 
footwear” and “shoes that are perfect for any runner,” search engines will most likely 

not list the website in a search for “running shoes.”   

You can also improve the visibility of certain keywords for search engine crawlers by: 

• Adding the keywords to the Title tag. 

• Placing the keywords as close to the top of the page in the HTML source as 

possible. 

• Placing the keywords in <H> tags. 

• Bolding the keywords. 
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• Repeating the keywords on the page several times (3 times is usually a good 

number) 

Adding the keywords to the Title tag is usually considered one of the most important 
places to add keywords for a site.  Because of this, you should avoid the use of 

marketing slogans or buzz words in this section if you do not believe visitors will 
search for those keywords in an attempt to locate your website. 

Another part of adding keywords to website concerns the density of keywords on a 
page of the website.  Some search engines use their algorithms to calculate the 

density of keywords and use those values to index and even rank the page in the 
search engine.  But, you may not want to spend too much effort attempting to 
optimize for keyword density.  You really want to make sure that the content makes 

sense to a real visitor first and foremost. 

Good Content 

It’s a simple concept, but make sure that you add good content to the website.  Well 
organized and well written content on a website will appeal first and foremost to your 

visitors.  And since most search engine crawlers overall goal is to emulate a real 
person, by adding good content to the website you will most likely make it easier for 
the crawler to index the content. 

Site Navigation 

Create a consistent format for the major navigational links to content on the website.  
Not only does this make it easier for visitors to navigate the site, but crawlers will 
often note that the navigation section is the same across all pages of a site.  This can 

mean that the search engine will not place too much emphasis on the navigation 
content and index the real content of the web page better. 

Take a Look at Your Competition 

Take a moment to see what your top competitors are doing on their websites and 

emulate what they do well.  Be sure to find out what keywords and formatting they 
appear to be using on their site.  Just remember, that if your website eventually gets 
a high ranking, others will do the same thing to your website. 

Link Formatting 

Most search engine crawlers find it easiest to follow links that appear as static links 
as opposed to dynamic links.  Dynamic links, which are currently used by the 
METATRAN Freedom system, are links generated by software to access content from 

a database or another similar source of dynamic content, such as a search or filter 
query.   

Typically, dynamic links contain characters such as question marks (?), equal 
signs(=), ampersands (&), and other characters that are used to pass variables in 

the link URL to access content on the website.  And many search engine crawlers 
attempt to avoid getting trapped in infinite loops that might be generated in 
following dynamic links. 
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However, Google, Yahoo, and most other search engines do index dynamic links.  
And all have announced plans to develop much more robust technologies for 

searching websites that include dynamic content and links.  This is an extremely 
important initiative for these companies as more and more websites shift away from 
static websites and convert to dynamic websites.  It is also critical if the search 
engines want to access the dynamic content of the “Deep Web,” which contains an 

estimated 500 times more content than the current indexed surface web content of 
the Internet. 

That being said, METATRAN plans to implement a solution that would essentially 
rewrite all the dynamic links to generate static links.  This essentially removes all the 

characters used to specify variables in the URLs and replaces them with other static 
URL characters such as slashes (/). 

As part of this, we also plan to implement a method for caching much of the site 

content into static HTML content instead of dynamic content to increase the 
scalability of METATRAN Freedom websites.  But site caching is a topic better 
covered in a separate document. 

One Domain 

Try to keep your entire website under one domain.  Even if your website has many 
domains registered, you should pick one domain as the primary domain for the 
website and have all other domains point to that single domain.  This helps ensure 

that crawlers do not mistakenly index some content under one domain and other 
content under another domain. 

Some websites that use special tools or features, such as a shopping cart, that is 
hosted under another domain may not get indexed well for a website because it is 

sitting under a different domain. 

As part of this concept, you should be careful when creating mirror websites with the 
same content.  Most search engines can identify that the content is the same across 
mirrored sites and will only include one occurrence of content in their index.  In most 

cases, this will be the site that was found first.  However, you can and should create 
mirror sites if you need to improve the scalability of the site or for any purpose other 
than search engine optimization.  Mirror sites have been used as a tactic to spam 

search engines in the past. 

ALT Tags 

ALT tags which are usually used to improve the accessibility of images can also be 
used to help search engines identify keywords on a website.  For example: 

<img src="graphics/logo.gif" width="245" height="54" alt="METATRAN Freedom"> 

Since the use of ALT tags help make images more accessible, you should use them, 
especially if the images are clickable.  Recent studies have suggested that Google 

only indexes image ALT tags if the image is a clickable link, such as a banner ad 
(Whalen, 2004). 

However, since this was a tactic used to spam search engines, search engines 
usually do not place a high priority the use of  ALT tags to add keywords to a site.   

Frames 

There has been endless discussion on the use of frames on websites.  The bottom 
line is that you should not use them, but if you need additional information, see 
http://www.searchengines.com/frames.html  
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Meta Tags 

Meta tags are often a source of confusion for many web developers.  Usually this 
confusion results from using the term “meta tags” to refer to several different types 

of tags.   

The Title tag is considered a meta tag by some groups because it appears in the 
header section of a page near other meta tags.  The Title tag is an extremely useful 
tag for search engines because it appears in the browser title bar.  Because of this, 

all search engines use the Title tag in some way. 

The Meta Description tag is also a useful tag for a website.  It is used to include a 
brief hidden description of the website.  This description usually contains the 
targeted keywords of the website and can be read as a complete sentence.  Some 

search engines do ignore this tag for ranking, but will display the description in the 
results of a search.  For this reason alone, you should add a good meta tag 
description to each page of your site. 

The Meta Keyword tag, however, is a meta tag that is rarely used by search 
engines because many web developers attempted to add every possible keyword to 
the tag.  Search engines like MSN and Hotbot do continue to use the Meta Keyword 
tag to some extent.  If you do want to use it, here are some guidelines (Shapiro 

2003): 

 

• 1024 characters is recommended limit. 

• Hotbot restricts to 75 characters, but most highly listed items have much 
more. 

• Do not repeat the same word more than 3 times, and do not place those 
occurrences one after another. 

• List keywords in order of importance. 

Themes 

Themes use very sophisticated technologies that many search engines are 
attempting to incorporate to help determine the overall theme of a website.  Themes 

basically mean that the crawler attempts to search an entire website and then 
categorize the website as a whole.  This works well for sites that have most of their 
content that fits within a single category.  But sites that cover many different types 

information may not get indexed well.  

One thing you can do to help address the concept of themes is to eliminate any 
unrelated content on your website.  For example, a study of a local plastic surgeon’s 
website identified that the site also included a page with information about a car that 

the doctor was selling.  This unrelated content weakens any importance of themes 
used by a search engine. 

Site Maps 

Site Maps are a great way to help a crawler identify the content of your website.  

Even if the website uses dynamic links for the site, a site map can help serve as a 
starting point for crawlers to use when indexing a site. 
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Site maps are also a great benefit in helping you organize the content of your 
website.  And visitors will often find it useful to view an entire website in outline form 

so they can see the depth of the website.  You do not need to include the entire 
website in the site map, but you should include all of the main pages of your website 
for at least three levels deep. 

robots.txt File 

The robots.txt file is a file used to specify what pages of the website should not be 
indexed by a search engine crawler.  An example of content that you might not want 
to have searched for the index is a wizard that builds or customizes a product.  A 
crawler could quickly become lost in an infinite series of options and choices in this 

type of website feature. 

If you have questions about using and customizing the robots.txt file, see 
http://www.robotstxt.org/wc/faq.html. 

Doorway Pages 

Doorway pages are a topic of much debate in search engine optimization.  Generally 
speaking, doorway pages are single pages of content with keywords and links 
designed to help a search engine crawler access the content of a website.  If used 

well, some search engines will be able to index a website better.  But, if used 
inappropriately, it may appear as if you are creating pages designed to deceive the 
search engine. 

One example of a doorway page that you should consider using is a site map page 
that identifies the major sections of your website.  Even if the links on the page 
contain dynamic URLs, most search engines will be able to successfully index those 
pages linked in the site map. 

Before attempting to use doorway pages, be sure to do a little research and be 
prepared to justify why a doorway page is needed for a website. 

Spam and Tricks to Avoid 

There are a lot of tactics some web developers have used in an attempt to trick or 

spam a search engine.  Here are few examples that are already in common use and 
are already excluded from most search engines: 

• Hiding text by making it very tiny and unreadable to visitors. 

• Hiding text by making it the same color as the background. 

• Using Meta refresh tags  

• Adding irrelevant keywords in the title and meta tags  

• Repeating keywords excessively  

• Overusing mirror sites (same sites that point to different URLs)  

• Submitting too many pages in one day  

• Creating identical or nearly identical pages  

• Using link farms to boost the number of links to your website. 

• Creating sites with numerous, unnecessary virtual hostnames  



 

 13 

Note that if a search engine believes you are deliberately attempting to spam or trick 
their system you may find your website blacklisted or banned from their search index 

altogether.  For additional information on search engine spam, see 
http://www.ebrandmanagement.com/whitepapers/spam-classification. 

Getting Your Website Ranked 

Once you have taken some steps to optimize your website, you will most likely find 
that web pages on your website will get ranked higher in search engines.  This is 
simply a result of making the content more accessible to search engines.  But, 

optimizing your website content will only get you so far. 

The next step is to get your website ranked as high as possible.  The current trend is 
to focus on getting links to your website from other sites.  All search engines use 

links as a factor in ranking.  In fact, Google uses this concept, which they refer to as 
PageRank, as their primary way of ranking web pages. 

The concept of using links to rank websites makes a lot of sense since it is essentially 
ranking websites by popularity.  The more sites that link to your site, the more likely 

that your site contains good content that visitors will be interested in viewing.  For 
additional information on this concept, see: 

http://www.linkingmatters.com/WhyLinkingIsImportant.html 

Get Quality Links to Your Website 

For most search engines, the quality of the link to your website is more important 
than the number of links to your website.   

There are many services out there that will add links to your website on portal pages 

that are only designed to increase the number of links to your site.  But these 
useless links will usually cause more harm than good as most search engines usually 
view them as spam. 

A much better solution is to focus on quality links to your site.  In a lot of ways, this 

makes sense.  If a respected and well known website links to your website, not only 
do they drive visitors to your site, but that website is also essentially passing some 
of their own ranking on to your web page.   

The following link provides an excellent article on how Google PageRank is believed 
to work, especially in regard to the quality of links and how linked pages collectively 
share page ranking: http://www.linking101.com/articles/PageRank.pdf. 

Get Links to Your Home Page 

Search engines list individual web pages when you perform a search, which means 
any links to web pages may be split across many pages of the web. 

To avoid splitting the ranking you might get from links across multiple pages, you 
want to encourage other websites to link to your home page rather than content 

within your site. 

If you have clearly defined keywords within the content of your home page and 
collected quality links, you should be able to easily improve your search engine 

ranking for your targeted keywords. 
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For Quick Placement, Pay for It 

Sometimes, you may not have time to get other websites to link to your website.  In 

this case, you may want to consider using a paid placement within a search engine.  
Most search engines have some form of paid placement. 

For some search engines… like Google, you can pay to place a link 

to your website in special advertisement areas at the top of the page and in the right 

column when visitors search for keywords.  In Google’s paid placement, you pay a 

fee each time a visitor clicks on the link to your website.  The price of each click 

depends on how competitive the keywords are.  Some competitive keywords can 

cost as high as $50 a click. 

Find Out Who Links to Your Site 

Before you start asking other websites to link to your website, you should find out 

what websites are currently linking to your website.  This will often help direct your 

focus on finding new quality websites to link to your site.  Most search engines 

provide special tools to help you do this. 

To find out what websites link to your website on Google, search for the following 

format where google.com is your website domain. 

link:www.google.com 

General Linking Tips 

There are also some general recommendations you can use to help you increase the 

number of links to your website: 

• Get links from related sites (if you sell running shoes, get links from sites that 

a runner is interested in viewing) 

• Get local links, if your website provides products or services that are generally 

restricted to a geographic area. 

• Get links from portal sites, such as chambers of commerce and professional 

societies. 

• Offer to trade links with another website. 

• Get links from your business partners, parent companies, supplies, 

distributors, etc. 

• Make sure each link is a quality link, not just a means to increase your 

website rank. 
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Summary 

Although getting ranked high in search engines can be a difficult task, 
it is by no means an impossible task.  If you follow these general 

steps, should be able to get your website listed well for your websites: 

• Create good, long content for the visitors that view your website. 

• Identify what key words people are going to use to find your 
website and include them in the content, especially in the Title 

tag, headers, and bold text. 

• Get other websites to link to your website. 

• Be patient. 
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REAL TIME SEARCHES THE VAST RESOURCES OF THE INTERNET AND AFTER 

CAREFULLY EVALUATING VENDORS AND THEIR OFFERINGS WE BRING YOU THE BEST 

OF BREED IN SEARCH ENGINE OPTIMIZER SERVICES (ORGANIC PLACEMENT) AS WELL 

AS SEARCH ENGINE MARKETING (PAY PER CLICK) SERVICE PROVIDERS TO ENSURE 

YOU GET MAXIMUM BANG FOR YOUR BUCK. 

WHY GO THROUGH THE TROUBLE OF PAYING COMPANIES FOR WORK PRODUCT 

BEFORE YOU KNOW EXACTLY WHOM YOU ARE DEALING WITH? 

WE RESEARCH VENDORS ON YOUR BEHALF SO YOU CAN AVOID THE HASSLES OF 

LEARNING THROUGH TRIAL AND ERROR WHAT WE ALREADY KNOW. 

WE ALSO PROVIDE ONE WAY LINK SERVICES TO ENHANCE YOUR PAGE RANK BY 

USING A TECHNIQUE THAT PROVIDES GOOGLE WITH THAT MOST IMPORTANT 

INGREDIENT FOR GREAT VISIBILITY ON THEIR SEARCH APPLIANCE…  

INBOUND ONE WAY LINKS FROM QUALITY SITES THAT IN EFFECT ARE 

RECOMMENDING YOUR BUSINESS TO THE COMMUNITY. 

SO CONTACT US BY TELEPHONE, EMAIL OR OUR CONTACT PAGE ON THE 

WWW.REALTIMESHOPPINGMALL.COM SITE AND LET US HELP YOU GAIN VISIBILITY 

ON THE WEB. 

 

SEE HTTP://WWW.REALTIMESHOPPINGMALL.COM/ONE.WAY.LINK.BUILDING.CAMPAIGN.HTM 

 


